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Enersource Hydro Mississauga • Horizon Utilities • Hydro Ottawa 
PowerStream • Toronto Hydro-Electric System • Veridian Connections

CLD_report06:Layout 1  3/20/07  4:11 PM  Page 1



powerWISE® brand
powerWISE® utilities
powerWISE® Business Incentive customers
% of Ontario’s electricity customers served by powerWISE® members
Community conservation events held
powerWISE® vehicles branded
powerWISE® water heater tune-ups performed
Energy audits conducted
Watt meters loaned
Refrigerators removed
peaksaver load control customers enrolled
Air conditioners removed
Smart meters installed
Energy efficient appliances installed
Visits to the powerWISE® website
Seasonal LED strings distributed
Retail coupons redeemed
Compact fluorescent bulbs distributed
Customers served 
Retail coupon booklets distributed
Visits to powerWISE® member websites
Invested in conservation and demand management 
Conservation messaging bill inserts distributed
Kilowatt-hours saved

Homes powered for 1 year by resulting electricity savings
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2005 Accomplishments
Working together, the Coalition of Large Distributors is laying the foundation
for Ontario’s emerging conservation culture one kilowatt at a time.
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powerWISE® brand
peaksaver de load control customers confirmed
powerWISE® Business Incentive customers
Community conservation events held
Smart thermostats installed
LED exit signs installed
Energy audits conducted
Halogen torchières returned
Watt meters loaned
Electric water heater tune-ups performed
Refrigerators and freezers removed
Air conditioners removed
peaksaver ac load control customers confirmed
Energy efficient appliances installed
Seasonal incandescent light strings retired
Summer Challenge customers receiving rebates
Visits to powerWISE® website
Retail coupons redeemed
Compact fluorescent bulbs provided
Customers served by Coalition of Large Distributors
Conservation messaging bill inserts distributed
Invested in CDM programs by Coalition of Large Distributors

Megawatts of peak demand reduced
Kilowatt-hours saved
Tonnes of CO2 emissions diverted

Homes powered for 1 year by resulting electricity savings
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2006 Accomplishments
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Designs on the future
Just how long does it take to build a conservation culture? One look at the charts located inside the front
cover of this report and it’s clear that after two years, six of Ontario’s largest electricity distribution 
companies have shifted into high gear, with new prototypes, solid results and even greater resolve to make
Ontario’s future greener. 

Two years into the building process, and the Coalition of Large Distributors (CLD) has more than hit its stride, 
delivering a cumulative total electricity reduction of 413,065,155 kilowatt-hours – enough to power 45,896
homes for one year.

They have engendered a whole new way of thinking about electricity consumption and developed innovative
tools to help customers conserve. They have also kick-started a shift in consumer behaviour and modeled a
brand new relationship between local distribution companies and the customers they serve.

While it’s clear that significant milestones have been reached, it’s also evident there is more work to be 
done. The purpose of this report is to illustrate how the Coalition of Large Distributors moved full throttle 
in 2006. In addition to describing their new programs, the report highlights their commitment to pushing 
the envelope with strong marketing communications, fresh advertising creative and an unwavering belief 
in the need to design the future with sustainability in mind.    

Coalition of Large Distributors
Gunars Ceksters
President & Chief Executive Officer
Enersource Corporation

Max Cananzi
President & Chief Executive Officer
Horizon Utilities Corporation

Rosemarie T. Leclair
President & Chief Executive Officer
Hydro Ottawa Holding Inc.
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To a large extent, the results reported here would not have been possible without consistent support from
the Government of Ontario in the form of three well-received advertising campaigns, the first of which aired
in January, 2006. Branded powerWISE® and delivered on television, billboards, transit and the Internet, the
campaigns helped to introduce consumers to the broad strokes of conservation. In the past two years, over
218,763 people have visited the powerWISE® website.

A year of building, of expansion, of refining, 2006 was also a year of transition and a year of more change
in which negotiations to transfer the powerWISE® brand to the Ontario Power Authority (OPA) commenced.
Beginning in 2007, the OPA will continue to build on the pioneering programs originated by the Coalition 
of Large Distributors, among them the ‘Summer Challenge’ consumer incentive program, an appliance 
retirement program and peaksaver — a demand reduction program. In November, all three programs 
were endorsed by the Premier for a provincial roll-out that starts in 2007.

We hope this report conveys our pride in the programs that we developed and launched, and that it 
reflects our shared commitment to build a robust conservation culture. We have great designs on the 
future, and while we’re not there yet, we’re closer now than ever to reaching our goal.

Michael C. Angemeer
President & Chief Executive Officer
Veridian Connections Inc.

Brian Bentz
President & Chief Executive Officer
PowerStream Inc.

David S. O'Brien
President & Chief Executive Officer
Toronto Hydro Corporation
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2006 Highlights2006 Highlights
2,195 sink tap water aerators installed
2,214 low-flow showerheads installed
2,252 insulating water heater blankets installed
8,500 kilowatts in demand response booked

� Enersource Hydro Mississauga President and CEO, Gunars Ceksters (left) demonstrates how Mississauga Mayor Hazel McCallion’s new peaksaver programmable 
thermostat can be adjusted up by one or two degrees during periods when the province’s electricity system becomes stressed. The peaksaver program is one of 
four energy conservation programs that will be rolled out across the province in 2007.

5

74,814 compact fluorescent light bulbs provided
$6.5 million invested in all 2006 CDM programs
28.4 million kilowatt-hours saved
8,019 tonnes of CO2 emissions diverted
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It’s one thing to have a good idea. It’s quite another to bring it to life. Over the past two years, Enersource
Hydro Mississauga has done both, delivering innovative new conservation programs that resonate strongly

with customers.

One such initiative is the water heater tune-up program, whose results are tallied in the sidebar on page 5.
Developed and piloted by Enersource before being replicated by two other powerWISE® member utilities 
and a dozen smaller utilities, the tune-up program is part of Enersource’s ‘Program in a Box’ concept.  

“We’re firm believers in knowledge transfer,” says Carmine DiRuscio, Chief Conservation Officer. “Program in 
a Box is based on the idea that larger utilities such as Enersource have the internal resources and expertise 
to develop, test and market new conservation programs that, if successful, can then be replicated in other 
jurisdictions.”  

Learning from past experience is also the basis for the new ‘Bulb Drop’ program that was piloted in 2006 
and will roll out in spring 2007. During 2006, Enersource’s special events van participated in 56 events,
distributing a total of 15,628 compact fluorescent bulbs at community events and libraries. Plans are to drill
down even deeper into the community in 2007 and to deliver one compact fluorescent bulb to each of
Enersource’s 180,000 customers.

Commercial, industrial and institutional customers are another key part of Enersource’s conservation and 
demand management strategy. In October,    2006, the utility launched a new load reduction program in which 
it will act as an aggregator for customers participating in either the Ontario Power Authority’s peak shaving
program or the Independent Electricity System Operator’s Emergency Load Reduction Program. The first 
customer to sign up was St. Lawrence Cement, with demand response capacity of 2,000 kilowatts.

Also in October, Enersource joined other CLD member utilities in launching the peaksaver residential load 
control pilot program across the City of Mississauga. Mississauga Mayor Hazel McCallion, a champion of 
energy conservation, had her own home fully equipped with a peaksaver thermostat, demonstrating by 
example the ways in which residents can do their part to reduce electricity consumption on high demand 
days while saving money on their energy bills. 

“It’s going to take time for the conservation message to trickle down and influence people’s everyday actions,
but we’re making steady progress, said Gunars Ceksters, President and CEO. Enersource Hydro Mississauga.
“As a member of the Coalition of Large Distributors, I’m 
very pleased with our collaborative approach to challenges. 
Thanks to this supportive environment, we’ve been able 
to acquire the critical mass needed in order to start 
producing real results for the province.”
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2006 Highlights2006 Highlights
13 powerWISE® Business Incentive Program applications approved
213 fridges replaced in seniors’ residence
422 limiting thermostats installed
807 peaksaver thermostats installed
1,449 second fridges retired

� Two projects under the powerWISE® Business Incentive Program came to fruition in Horizon Utilities’ service territory in 2006. One of them was the historic Pigott
Building in downtown Hamilton, shown here, where a $63,000 lighting retrofit yielded energy savings of 138,508 kilowatt-hours.

2,645 air conditioners retired
203,327 compact fluorescent bulbs provided
$3.8 million invested in all 2006 CDM programs
29.4 million kilowatt-hours saved
8,291 tonnes of CO2 emissions diverted
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The great thing about teams is that while they share a common vision, there is also support and latitude for
customized decision-making.  

One of the shared programs that came to fruition in Horizon’s service area in 2006 was the powerWISE®

Business Incentive Program, where 13 projects were approved and two were completed by year-end. At the 
historic Pigott Building in downtown Hamilton, for example, a $63,000 lighting retrofit — which included 59 exit
signs and 239 common areas lights — was finalized, resulting in an energy reduction of 138,508 kilowatt-hours.  

Horizon customers also gave a warm welcome to the Clean Air Foundation’s ‘Keep Cool’ program, executed in
conjunction with The Home Depot stores in Ancaster, Hamilton and St. Catharines. According to Brian Smith,
Manager, Conservation and Demand Management, “Our goal was 750 units over three weekends in June, 
but by the time we wrapped things up, we were delighted to see that over 2,600 energy-guzzling room air 
conditioners had been dropped off. That’s more than one million kilowatt-hours of electricity saved.”

Deployment of the peaksaver peak demand reduction program began to gain momentum when Horizon 
rolled it out in September, and by year-end, the utility had installed 807 residential thermostats and had 
confirmed appointments with another 499 customers.  

As part of its commitment to conservation in the social housing sector, Horizon also completed a $102,000
retrofit at the Niagara Housing Authority, including the replacement of 213 refrigerators, 60 exit signs, and 
213 T-12 overhead lights. In addition, temperature limiting thermostats with baseboard controls were installed 
in 422 locations throughout the building — all of which resulted in savings of 262,870 kilowatt-hours and
$26,287 in energy costs per year.

‘Energizing North Hamilton’ is a good example of how to make a little go a long way in the low-income sector.
When Horizon received word that a door-to-door survey was to be conducted in the city’s north end, the 
CDM team saw an opportunity to raise awareness for energy conservation. Upon completion of the survey, 
customers were given four compact fluorescent light bulbs and a low-flow showerhead, the net result being 
energy savings of 1,470,436 kilowatt-hours.

“Over the past year, Horizon has made huge strides on the conservation and demand management front,” 
said President and CEO, Max Cananzi. “Annual energy savings in 2006 were more than four times what 
they were in 2005 — a sure sign that our programs are 
having an impact with our customers. The programs that 
originated with the Coalition of Large Distributors are 
creating a ripple effect, and with each ripple we’re 
helping to expand Ontario’s conservation culture.” 
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2006 Highlights2006 Highlights
27 powerWISE® Business Incentive program projects completed
4,492 fridges and freezers retired
17,159 students educated about electricity safety and conservation
432,337 compact fluorescent bulbs provided

� Hydro Ottawa designed the province’s first ‘Fridge Bounty’ program, which has resulted in the environmentally-friendly removal of 4,492 fridges and freezers
since it was launched in 2005. In 2007, a similar appliance removal program will roll-out across the province.

$4.7 million invested in all 2006 CDM programs
61.7 million kilowatt-hours saved
17,419 tonnes of CO2 emissions diverted
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Distribution companies aren’t often thought of as incubators for new ideas. But that’s exactly the role that
Hydro Ottawa played in the design of the province’s first ‘Fridge Bounty’ program, which provides free

pick-up and environmentally friendly disposal of older refrigerators. By popular demand, ‘Fridge Bounty’ was
expanded in 2006 to include freezers, and plans are currently underway to roll the program out province-wide.  

According to Bruce Bibby, Hydro Ottawa’s Energy Conservation Manager, “We’ve gone from zero to 5,000 
retired fridges and freezers in no time at all. Consumers see the immediate benefit of spending less to operate
an energy efficient fridge, and there’s no question that using less energy is good for the environment.” 

2006 was also the year that Hydro Ottawa rolled out Project Porchlight across the city, distributing 220,000
compact fluorescent light (CFL) bulbs. Over the 12-week program, virtually every household in the city received
a CFL bulb — proof that saving money and protecting the environment is as easy as changing a light bulb.

Residential customers aren’t the only ones who have decided it makes good economic and environmental
sense to tap into conservation. Property owners and managers such as the Ottawa Carleton Catholic School
Board, Bentall and Metcalfe Realty are all examples of commercial customers who took advantage last year 
of the powerWISE® Business Incentive Program across their property portfolios and removed 888,000 
kilowatt-hours from the electricity grid. 

Helping elementary school students learn the basics of conservation was another way in which Hydro 
Ottawa invested in Ontario’s conservation culture last year. The utility sponsored a unique seasonal LED 
lighting exchange program at 51 Ottawa schools, trained more than 17,000 children in electricity safety and 
conservation through its popular Electrical Safety and Conservation presentations, and tested a Grade 5 
conservation teaching module last summer with nine classes. In 2007, the module will be distributed to 
school boards in Hydro Ottawa’s service area.  

The upshot of such an innovative approach to conservation was that by the end of 2006, Hydro Ottawa had
surpassed its 2005 results by an astounding 700 per cent, for a total of 61.7 million kilowatt-hours saved.  

“We are certainly very proud of our results and of the commitment of our CDM team,” said Hydro Ottawa 
Holding Inc. President and CEO, Rosemarie Leclair. “We’ve learned that in order to work, good conservation
ideas have to be matched with expertise in marketing and communications. That’s something the Coalition 
of Large Distributors has brought to the table, incubating and testing new conservation programs that can 
now be used in other markets in Ontario.” 
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2006 Highlights2006 Highlights
1 sustainable house design competition completed
2 lighting retrofits at social housing complexes completed
14 powerWISE® Business Incentive Program projects completed
541 lighting audits and retrofits for small business conducted
1,030 energy-guzzling appliances retired

� Grade 5 students at Our Lady of Annunciation School in Richmond Hill, shown here, are not only learning about energy conservation; they are experiencing it 
first-hand. The school is one of 23 in the York Catholic District School Board to complete a lighting retrofit with financial support from the powerWISE® Business 
Incentive Program offered by PowerStream.

4,000 compact fluorescent bulbs distributed at local food banks
$2.6 million invested in all 2006 CDM programs
23.4 million kilowatt-hours saved
6,615 tonnes of CO2 emissions diverted     
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Utilities will be very different places five years from now than they are today, predicts Chief Energy 
Conservation Officer, Patrick Guran. “In addition to just keeping the lights on and making sure the 

system is reliable — which today is the cornerstone of our business — we’re on our way to becoming more 
customer-focused, more outward-focused, more proactive. This is a good thing and it bodes well for 
Ontario’s new conservation culture.”

One of the ways in which PowerStream is shifting its focus can be seen in the partnerships it established in
2005 with the Town of Markham and Toronto Region Conservation Authority — both of which reflect a desire
to build sustainability into the very fabric of civic life.  

The Clean Air Foundation’s ‘Cool Shops’ program is one example. Delivered through the Markham Energy 
Conservation Office (MECO) since 2005, a total of 541 stores have participated in the program so far, yielding
energy savings of over 200,000 kilowatt-hours. The Archetype Sustainable House Demonstration Program —
the result of the utility’s unique partnership with Toronto Region Conservation Authority — is another example
of the power of partnership. In 2007, two semi-detached sustainable houses will be constructed, each with an
average price of $100/square foot, roughly equivalent to square footage costs in many new homes built today. 

According to developer Maurice Stevens, Vice-President of Castlepoint Development, “Developers aren’t going
to change their minds about sustainable housing overnight, but PowerStream has certainly done a great job 
in terms of educating developers and builders as to why it’s important to start thinking about sustainable 
development. They’re committed to this, and it’s not going unnoticed in the development community.”

A few years ago, the thought of a utility teaming up with customers to help reduce their electricity use was
unheard of. Today, it’s a different story. For example, last year, PowerStream approved 14 powerWISE®

Business Incentive Program applications, of which 12 had reached completion by year end, with savings 
of 4,233,781 kilowatt-hours.  

PowerStream also helped to facilitate energy upgrades in conjunction with Social Housing Services 
Corporation’s Green Light Initiative at Richmond Hill Ecumenical Homes (Observatory Towers) and 
Prophetic Non-Profit Homes (Genesis Place). When the work is completed in 2007, a total of 263 new 
Energy Star®fridges will have been installed, and over $262,000 in lighting retrofits performed, both 
of which are expected to save the landlords $98,559 per year in electricity costs.  

As a final highlight, PowerStream also donated compact 
fluorescent light bulbs to local foodbanks. In November, 
its generosity and foresight were acknowledged with 
a Certificate of Appreciation from the York Region 
Food Network.
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� Toronto Hydro-Electric System President, Anthony Haines (left) and Minister of Energy Dwight Duncan at the launch of Summer Challenge — one of several innovative energy 
conservation programs designed and launched by Toronto Hydro in 2006. The program rewarded 153,000 customers for saving 10 per cent on their summer electricity bill and 
resulted in energy savings of 79.4 million kilowatt-hours.

2006 Highlights2006 Highlights
21 megawatts committed for peaksaver de
30 megawatts committed for powerWISE® Business Incentive Program
41 megawatt demand reduction from peaksaver ac installations
4,785 halogen torchière floor lamps exchanged through Bright Ideas
24,837 seasonal incandescent light strings retired
48,860 energy-efficient appliances installed

153,637 customers received Summer Challenge rebates
574,014 compact fluorescent bulbs provided
$23.4 million invested in all 2006 CDM programs
146.3 million kilowatt-hours saved
41,260 tonnes of CO2 emissions diverted
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Toronto Hydro-Electric System hit a grand slam last year with two new programs that are soon to be rolled
out across the province and two more unique programs that are scoring equally impressive results.

‘Summer Challenge’ — an innovative conservation incentive program based on a similar model from California —
rewarded over 153,000 customers with rebates of 10 per cent when they reached savings of 10 per cent on their
summer electricity bill. All told, Summer Challenge resulted in energy savings of 79.4 million kilowatt-hours.  

The second made-in-Toronto program that will be rolled out province-wide starting next summer is peaksaver ac,
a demand reduction program. In 2006, Toronto Hydro’s goal for installed demand reduction was 41 megawatts,
and by October the utility had achieved that goal. Toronto Hydro also registered the program with the IESO and
established an Operations Centre at its downtown headquarters.

‘Bright Ideas’ — another Toronto Hydro exclusive program — was expanded in 2006 to include The Home Depot,
Costco, Wal-Mart and Home Hardware. At 228 in-store events, the utility distributed free CFL bulbs to the first
500 customers, hosted a halogen torchière exchange and executed four holiday light exchange events. The goal
was to achieve a savings of 25 million kilowatt-hours, and by the time the program ended, savings of more than
37 million kilowatt-hours had been recorded.

For industrial and large commercial customers, the powerWISE® Business Incentive Program was also hugely 
successful, with over 30 megawatts committed through formal contracts by year-end. The same was true for
peaksaver de, a commercial demand reduction program, with a total of 26 customers and 57 megawatts 
contracted, 21 of which were added in 2006.

Toronto Hydro’s conservation program in the social housing sector is the largest program in the province. 
Last year, the utility invested in a major lighting retrofit program in 19 buildings and an appliance replacement 
program that installed over 48,860 stoves and refrigerators at Toronto Community Housing Corporation 
buildings. It also began discussions with Social Housing Services Corporation for a lighting retrofit in six 
other Toronto buildings. Once completed in early 2007, the two projects will yield energy savings of over 
10 megawatts — enough to power 10,000 homes.

“Toronto Hydro’s involvement in this program was critical,” said 
Philip Jeung, Manager, Energy Management, Toronto Community 
Housing Corporation. “Many of our buildings are old and the 
appliances are not energy efficient. By providing a financial 
incentive, Toronto Hydro helped us make these properties more 
efficient. That’s good news for taxpayers, good news for the 
people living in our buildings and good news for the environment.”
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2006 Highlights2006 Highlights
323 halogen torchière floor lamps exchanged
405 water heaters tuned up
593 room air conditioners retired
1,857 seasonal incandescent light strings retired at Great Exchange events

� The Great Exchange program, shown here, was a huge hit with customers in Ajax/Pickering last fall. More than 300 electricity-guzzling halogen floor lamps and
some 2,000 incandescent festive light strings were exchanged for more energy efficient products that will result in energy savings of over 900,000 kilowatt-hours.

8,400 compact fluorescent bulbs distributed at area food banks
$1.5 million invested in all 2006 CDM programs
13.1 million kilowatt-hours saved
3,702 tonnes of CO2 emissions diverted
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Build it and they will come. It’s a popular saying that proved accurate again and again last year for 
several of Veridian’s conservation and demand management initiatives.

Four mass market programs not only exceeded expectations in terms of consumer pick-up, but also 
contributed to a total reduction in energy consumption of 13.1 million kilowatt-hours — enough to power 
1,459 homes for one year.

One of the more popular programs was ‘Tune-up and Save’, which was rolled out in May to customers with
electric water heaters. Within a few short weeks, the program was booked solid with appointments in which
technicians insulated hot water pipes, installed insulation blankets on customers’ water heaters, checked 
thermostat settings and replaced old inefficient showerheads and kitchen faucet aerators. By year-end, 400
tune-ups had been delivered, representing annual energy savings going forward of 380,000 kilowatt-hours.

Later in the spring, Veridian brought the Clean Air Foundation’s ‘Keep Cool’ program to Ajax and Pickering
residents, in partnership with The Home Depot. A total of 600 inefficient room air conditioners were retired,
each in exchange for a $25 discount that could be used towards an energy-efficient Energy Star® appliance,
representing more than 237,000 kilowatt-hours saved.  

A torchière retirement program dubbed ‘The Great Exchange’ — also offered in conjunction with The Home
Depot — was a huge hit with customers in Ajax last fall. More than 300 electricity-guzzling halogen floor
lamps and almost 2,000 incandescent festive light strings were exchanged for more energy efficient 
products that will save over 900,000 kilowatt-hours of electricity a year — enough to power 100 homes. 

Veridian was also the first of Ontario’s Big Six utilities to participate in a food bank program that provided
powerWISE® ‘Starter Kits’ to almost 2,100 client households. Containing electricity conservation tips and 
four energy-saving compact fluorescent light bulbs, the kits were distributed by food banks in Ajax, 
Pickering, Uxbridge, Port Perry, Port Hope, Bowmanville, Newcastle and Gravenhurst.

Behind the scenes, Veridian committed to an investment of $1 million in PCS ‘adapt-a-volt’ technology 
in the Belleville area — the same technology that was piloted successfully by Hydro Ottawa in 2005.  

“We spent 2005 ramping up, but last year I am proud to say we shifted 
our conservation programs into high gear,” said George Armstrong, 
Manager of Regulatory Affairs and Key Projects. “As a coalition, I think 
we’ve learned a lot from each other. Ultimately, it’s the cross-pollination 
of our resources and our cumulative investment that will jettison the
Province’s conservation efforts forward even further.”  
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Looking ahead
Conservation in Ontario might still be in its infancy, but what a difference two years have made.

During 2006, the Coalition of Large Distributors devoted endless hours to its new mission of revolutionizing
the way Ontarians think of and use electricity. As a team, we generated new ideas, tested new programs,
measured results and tested again — all in an effort to lay the foundation for what other smaller utilities
might one day make their own and to expand Ontario’s culture of conservation. 

And we succeeded. We succeeded by designing replicable programs capable of delivering significant 
results — a total of 413,065,155 kilowatt-hours in electricity savings over two years. But more importantly, 
we succeeded in engaging the minds of our customers, providing information and tools to help manage 
their electricity costs and help reduce peak demand.  

In two short years, industry has begun to recognize our ground-breaking work. Large commercial customers
have started to ask us for more conservation and demand management programs that meet their specific
needs. Consumer behaviour is also changing. So is the basis upon which consumer purchase decisions 
are made.  

Last year, the Ontario Energy Association acknowledged our leadership by awarding the Coalition of Large
Distributors the ‘Company of the Year’ award. The Province of Ontario also received high marks from the
Canadian Energy Efficiency Alliance based on the conservation results the Coalition delivered in 2005. 
These are all positive signs that while our programs are still in their early stages, there is strong and 
widespread desire to see them mature.

As the conservation revolution continues to grow and expand, we will continue to support the Government 
of Ontario’s vision of creating a sustainable conservation culture. To that end, we look forward to the 
opportunity to collaborate with the Ontario Power Authority and to being able to report, in 2007, on many
more new initiatives. We haven’t reached our destination yet. But with over 413 million kilowatt-hours 
saved during the past two years, the future looks promising. 
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Enersource Hydro Mississauga distributes electricity to over 180,000 customers in the City of Mississauga.  
Its parent company, Enersource Corporation, is 90% owned by the City of Mississauga and 10% owned by 
BPC Energy Corporation (“Borealis”), a subsidiary of the Ontario Municipal Employees Retirement System.

Horizon Utilities Corporation is the third largest municipally owned electricity distribution company in 
Ontario, delivering electricity to more than 230,000 residential and commercial customers in Hamilton and 
St. Catharines.

Hydro Ottawa Limited is the second largest municipal electricity distribution company in Ontario, delivering 
safe and reliable electricity to more than 282,000 residential and business customers in the City of Ottawa
and the village of Casselman.

PowerStream is the fourth largest electricity distribution company in Ontario, delivering power to more than
230,000 customers in the municipalities of Aurora, Markham, Richmond Hill and Vaughan.

Toronto Hydro-Electric System Limited is one of the largest municipal distribution companies in Canada,
with 678,000 residential, commercial and industrial customers, peak demand of approximately 5,000
megawatts and annual revenues of $2.2 billion. 

Veridian Connections is one of Ontario’s fastest growing electricity distributors, serving 107,000 customers
in Ajax, Brock, Belleville, Clarington, Gravenhurst, Pickering, Port Hope, Scugog and Uxbridge.

For more information on how six of Ontario’s largest electricity distribution companies are expanding the
province’s conservation culture, visit these websites:

Enersource Hydro Mississauga www.enersource.com
Horizon Utilities Corporation www.horizonutilities.com
Hydro Ottawa Limited www.hydroottawa.com
PowerStream Inc. www.powerstream.ca
Toronto Hydro-Electric System Limited www.torontohydro.com
Veridian Connections Inc. www.veridian.on.ca
powerWISE® www.powerwise.ca
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The six utilities that belong to the Coalition of Large Distributors are founding members of powerWISE®.

This report was printed on Neenah Paper — Environment PC 100  
100% post consumer fibre and certified by the Forest Stewardship Council (FSC).
The use of this paper saved:
• 47 trees • 8,156 gallons of water • 11,052 BTUs of energy • 8566 lbs solid waste 
• 55 lbs water borne wastes • 1,678 lbs atmopherics emissions.
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